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Soclal media Analytics*

= Fan/Followers- number of people who have subscribed to the brand/company
Page

= Reach- It is defied as the total size of the audience that a specific message
can potentially reach.

= Engagement-Measures of engagement may range from counting shares to
measuring the depth of engagement that a user displays.

= Share of Voice- It measures the number of social media mentions a
particular brand/company has received vis-a-vis competition.

= Views: the number of views that a piece of content receives Is important.

= Conversions: A conversion in the context of the company website or third-
party social media needs to be specifically defied by the company/brand.
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Facebook Algorithm

u- Affinity Score between . How often a fan interacts
with the brand’s facebook page.

w- Weight for the edge type (status, comment, like, tag, etc.): Shares >
Comments> Likes> Clicks

d- Time Decay Factor based on when the edge was created: It indicates
freshness factors of content



"~ Facebook Insight
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Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported in the @ Oroanic [ Faid
| Overview time zone of your ad account.
Ads
Actions on Page ' Page Views ' Page Previews '
Followers January 20 - January 26 January 20 - January 26 January 20 - January 26
Likes 2 443 1 1
Reach Total Actions on Page ¥ 33% Total Page Views a 25% Page Freviews 4.0%
Fage Views

Page Previews /"\-._‘_____,‘.._.___ /\/_/

Actions on Page

Posts Page Likes i Post Reach i Story Reach i
January 20 - January 26 January 20 - January 26 January 20 - January 26

Events 5|

Videos 218 129,370 281

Slones Fage Likes w 5% Feople Reached v 6% Feople Reached & 50%

— e e

API

Recommendations i Post Engagement i Responsiveness Chat (33) [ 28 &



"~ Facebook Insight

| Overview
Ads
Followers
Likes
Reach
Fage Views
Fage Previews
Actions on Page
Posts
Events 5|
Videos
Stories
Feople

Messages

Recommendations i

January 20 - January 26

We have insufficient data to show for the
selectad time period.

Videos i

January 20 - January 26

71

3-Second Video Views w75%

e

Post Engagement i

January 20 - January 26

4,823

Fost Engagement w12%

/\‘—’//‘

Page Followers i

January 20 - January 26

219

Fage Followers w 6%

M
/.o""""--.....__

Responsiveness
As of January 24, 2020

10%

Response Rate & 11%

O hrs 45 mins

Response Time &0 hrs 0 mins

Orders
January 20 - January 26

0

Number of Orders 0%

0

Earnings from Orders & 0%
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“ Lakshya Foundation ‘;TF Gobinda Home  Create [~
Page Inbox a Manage Jobs Motifications m Insights Publishing Tools More - Settings n Help -
Ad Results Have Moved
Overview Visit Ad Center
[ ) All the info you're used to seeing, and more, is now in Ad Center. Learn More
Ads
Followers
_ Your 5 Most Recent Posts >
Likes
Reach Reach: Organic / Paid [ Post Clicks [ Engagement #
Page Views Published Post Type Targeting Reach Engagement Promote
Page Previews i i
g DE.‘Z#IEMQ Lakshya Foundation functions S @ 1 il ] Boost Post
B-44 PN 12 |
Actions on Page
Posts 04/0%/2018 # FPerformance by students of Lakshya 2 - 12 [ | -
11-50 AN Foundation IE i 41 7 l Boost Post
Events
_ 04092018 Lakshya Foundation function on Sth 2 o 36 [ ] -
Videos 11:51 AM ' March 2018 recently brings smile on = e e 15 | Boost Fost
Stories Laksh v bri i -
[1];2;[18:.:'?}018 tha _Sf‘fa rec:»_atr:1 Iy r||r|1gs smi ri; on 5 @ 151 ? : Boost Post
Messages : E eir faces with small supports. we
Orders 02/05/2018 b8 Lakshya Foundation have organized 2 61 [
1:18 PM B 2 quick student meet up on Sunday = ¢ — 40 ] Boost Post
Promote
See All Posts

Manage Promotions



ial media Analytics

Overview

Ads

Foliowers
Likes

Reach

Fage Views
Fage Previews
Actions on Page
Posts

Events

Videos

Stories

Published Post

012772020 Pzychometric test is a part of the
11:21 AM selection process at IMI Kolkata fo
01/26/2020 The Alumni Committee of IMI Kolkata
4:51 PM introduced a new series of the event
01/26/2020 r "Charity begins at home." On the
2:15 FM occasion of Republic Day, Team
0112672020 "One nation, one vision, oneg

12:33 PM ', Identity.” The students of IMIK came
01/26/2020 g A Mation's culture resides in the
2:41 AM hearts & souls of the people."-

Type Targeting

& @

[m )

[m L)

[m @

[ @
See All Posts

Reach: Organic / Paid [ Post Clicks [ Engagement #

Reach

17

4585

424

775

an

Engagement

113
36

99
30

200
59

Promote

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post
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Overview

Ads 0

Jan 21 Jan 22
Followers

Likes

Total People Who Viewed By Section

Reach
Page Views
a Women  Men  Other
Page Previews 59
Actions on Page
Posts
46
Events
Videos
. 23
Stories
People
Messages

APl

Ardars

Jan 23 Jan 24 Jan 25

By Age and Gender

18-24 25-34 3544 45-34 55-64 65+

By Country ~ ByCity By Device

~Social media Analyti

Jan 26

Chat TN

Page Events

Overview
Ads
Followers
Likes
Reach

Page Views

Fage Previews

Actions on Page

Posts
Events
Videos
Stories
People
Messages
API

Orders

Notifications m Insights

Your Fans

Your Followers

Publishing Tools

People Reached

More -

S ahd

People Engaged

The number of People Talking About the Page by user age and gender. This number is an estimate.

Women
m 23%
People
Engaged
Men
| 77%
People
Engaged
Country
India
Bangladesh
Singapore

United Arab Emirates

12%

i 6%
0azr% _ ] -

1347

0.085%

People Engag...

1,221

1,109

w

18-24 25-34

'
- o -
23%

4T%

City

Kolkata, India

Gazipur, Bangladesh

Dhaka, Bangladesh

Chittagong, Bangladesh

3544

People Engag...

622
268

166

2%

45-54

Language

English (US)

English (UK)

Bengali

Hindi

Settings Help ~
0.425% 0.17%
55-54 a5+
0.85% 0.297%

People Engag...

1,411

835

Chat (31)



~LinkedIn Analytics

Page Content Suggestions Career Pages Analytics + Activity € Admin tools ™

Visitor metrics Time range: Jan 11, 2020 - Jan 25, 2020 ¥  Page: All Pages »  Metric: Page views

Aggregate desktop and mobile traffic  Off C)

Page wiews
Ln
10

Ln

Y - . o e el o
Jan Jan 13 Jan 15 Jan 17 lan 19 lan 2 Jar

o

Messaging

L Desktop LF Mokile




nkedIn Analytics

Page Content Suggestions Career Pages Analytics = Activity D Admin tools =
LELE T WS S SO O AT e T - Oy e T —
574 v 3 vomw 18 wss%
Reactions Comments Shares
Update metrics @ Time range: Jan 11, 2020 - Jan 25, 2020 ¥ Metric: Impressions ¥

Aggregate organic and sponsored  COn ()

1.750
1,500
1250

1,000

I pressions

T50

S0o0

250
Jan 11 Jan 13 Jan 15 lan 17 lam 1% Jan 21 Jan 23 Jan 25

> Organic and sponsored I




~LinkedIn Analytics

Page Content Suggestions Career Pages Analytics « Activity @B

Follower analytics @

All analytics dates and times are displayed in UTC

Follower highlights @

1,996 39 Lz
Total followers Mew followers in the last 30 days 12/27/2019 - 1/26/2020
Follower metrics @ Time range: Dec 27, 2019 - Jan 25, 2020
Aggregate organic and sponscred  Off o
4

ey Followers



~LinkedIn Analytics-Follower
Demographic

Follower Demographics @ Data for Location =

Top locations
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Folkata Area, India 7ig

46.89%
MNew Delhi Area, India 147 N 5385
Mumbai Area, India 105 I ©.24%
Bengaluru Area, India 96 N 5.8
Hyderabad Area, India 54 M 3.26%
Gurgaon, India 30 I 236%
Kalyan Area, India 26 W 1.57%
Chennai Area, India 25 B 1.51%
Lhmedabad Area, India 23 B 1.39%

Jaipur Area, India 20 W 1.21%
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Analysis

(151}

Page

Companies to track @

International Management Institute, Kolkata ~Admin view

Content Suggestions Career Pages Analytics = Activity €8

Time ramge: Dec 27, 2019 - Jan 25, 2020 *

Company

VIPY
| 7|
e

> & O

b

International Managemenit Institute, Kolkata Your company

Indian Institute of Management Ahmedabad

Vivekananda institute of Professional studies

T.APAl MANAGEMEMNT INSTITUTE

PGOM-IB Bimtech

RAx Labs Inc.

Samnidhy

Axis Bank

INDIAM SCHOOL OF BUSIMNESS MAMAGEMENT AMD ADMIMISTRATION

Total followers

1,996

161,500

£,043

7,862

213

376,705

9,530

Mew followers

33

3,043

il

=]

[

Mumber of updates

E3

46

L]

L]

L]

View as member

Engagement rate

14.38%

6.61%

8.21%

268%

4%

(=]
(=]
i
1
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Social media Analytics*

e \Value of a Member/Fan:

L/ UpM- (LpD-30)-(C/L)-CR- ACV = Value of a Like

- L is Total Likes

- UpM is unlikes per month

- LpD is links per day

- C 1s average clicks

- CR Is conversion rate

- ACV Is average conversion value

(HubSpot, 2018)
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e Customer Lifetime Value vs. Customer Engagement Value (online)

)

TLV = Zmu EI-‘L”}—HE[ ]5]

1 +
=1

where,

LTV = Lifetime value of an individual customer 1 1n
Rs.

S = Sales to customer 1
DC = Direct cost of products purchased by customer 1
MC = Marketing cost associated with customer 1

T = Customer Lifetime with the organization
= Rate of discount

CEV

CEV- Customer Engagement Value
CRV- Customer Referral Value
CIV- Customer Influence Value
CKV- Customer Knowledge Value

(Kumar, 2010)
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Return from SM—-Investment on SM

e Social Media ROI =
Investment on SM

e Investments include the money, time, and effort put into content
generation, upkeep of the social media page/handle of the
brand/company.

e Returns could be sales, leads obtained, or reach of a specific
message.

e Tools- GA, Salesforce (provides Tracking codes), Hootsuite Analytics

(brand reach and brand sentiment)
Calculate your return

Total Facebook visits @ Landing page @ Close rate @ Lifetime customer @
from campaign conversion rate value

(Hootsuite, 2019)
1,000 10% 50% $1,500
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